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Atlantic City Restaurant Week Welcomes Additional Restaurants
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The list of restaurants keeps growing for Atlantic City Restaurant Week, March 1 through 7, 2009. The latest
additions are putting the event on track to include almost 70 fine dining establishments, which will offer special
value-priced lunches at $15.09 and dinners at $33.09, plus beverages, tax and gratuity, throughout the week.

Restaurants recently signing on include Il Mulino at Trump Taj Mahal, Johnny’ Café in Ventnor, Tomatoes
Restaurant in Margate and Sage in Ventnor. Each restaurant will create a special menu, with a value much higher
than the Restaurant Week prices.

A full list of Restaurant Week participants, restaurant schedules, menus and chef bios are online at
http://www.acrestaurantweek.com/.

“he level of participation is exceptional, especially for the first time we’e holding this event,”said Jeff Vasser,
president of the Atlantic City Convention & Visitors Authority (ACCVA), which is producing Atlantic City Restaurant
Week. “t shows how much Atlantic City’ restaurant scene has expanded. Restaurant Week will give everyone an
opportunity to sample some of the best restaurants on the East Coast.”

In time for holiday gift giving, Restaurant Week gift certificates are available at the visitor information centers
located on the Atlantic City Expressway and the Boardwalk at Mississippi Avenue, as well as online at
http://www.acrestaurantweek.com/or by phone at 1-888-AC-VISIT.

The ACCVA receives funding through a grant from the New Jersey Department of State Division of Travel and
Tourism. Sponsors include American Express, Philadelphia Magazine, Greater Atlantic City Chamber of Commerce,
The Press of Atlantic City, Atlantic City Hotel & Lodging Association, A.C. Central Reservations, Atlantic City Special
Improvement District, South Jersey Industries and Atlantique City.
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The Atlantic City Convention & Visitors Authority serves as the destination's principal marketing arm, stimulating economic growth
through convention, business and leisure tourism development. The Authority oversees the management of the Atlantic City
Convention Center and Boardwalk Hall. The Authority is the first in New Jersey to achieve Destination Marketing Accreditation by
the Destination Marketing Association International. The Authority is among an elite group of 47 accredited convention and visitor
bureaus throughout the United States. For complete Atlantic City information, visit www.atlanticcitynj.com
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